神戸市におけるブランド形成 ― 分析枠組みの検討― by 渡辺 亨
The purpose of this research is to analyze the phenomenon that denim bags released by children’s
clothing makers form a certain brand by some school girls in Kobe City. We will organize the concepts re-
lated to this phenomenon and aim to construct a framework for analysis. We regard modern Japan as a con-
suming society and incorporate regionality and era in the framework to analyze consumer behavior there.



























































































































































































































































































































































6 神戸新聞、2008年 8月 15日「母から子へ 女子高生の友 デニムバッグ」
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